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ABOUT THE EVENT

3 / 37TEXTILE EXCHANGE CONFERENCE 2024: EVENT OVERVIEW



A GLOBAL OPPORTUNITY FOR collective 
learning BETWEEN OVER 1,790 participants 
FROM ACROSS THE FASHION, APPAREL, 
AND TEXTILE SUPPLY SYSTEM.

ABOUT THE EVENT

From October 28–31 2024, we welcomed 
1,349 in-person attendees to the Pasadena 
Convention Center in California for the 2024 
Textile Exchange Conference, alongside 
447 attendees who joined us online. 

This year’s event brought together 
changemakers from all around the globe and 
every stage of the supply system to change 
how we source and produce materials today. 
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AN urgent mandate TO INTEGRATE 
BEST PRACTICES FOR climate AND 
nature INTO BUSINESS OPERATIONS 
TO BUILD FUTURE RESILIENCE.

ABOUT THE EVENT

Under the theme The Case for Change, the 
2024 Textile Exchange conference focused 
on why taking action for climate and nature 
is an investment into business resilience. 

Over the three-day agenda, we looked at how 
the shift to more sustainable practices can 
be an investment into our future resilience, 
and what it’s going to take to collectively 
drive system-level transformation.
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A week of conversations SPANNING 
MATERIAL SUSTAINABILITY, FROM 
REGENERATIVE AGRICULTURE 
TO RECYCLING, FROM IMPACT 
DATA TO LEGISLATION.

ABOUT THE EVENT

In the 2024 agenda, discussions spanned 
regenerative agriculture, recycling, 
impact data, legislation, certification, and 
more — guided by leaders from expert 
organizations, non-profits, and global 
brands with learned experiences to share.
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WHAT PEOPLE SAID

9 / 37TEXTILE EXCHANGE CONFERENCE 2024: EVENT OVERVIEW



“TEXTILE EXCHANGE’S ANNUAL 
CONFERENCE IS A pivotal gathering OF 
FASHION, TEXTILE, AND APPAREL 

INDUSTRY LEADERS, united IN 
TACKLING THE CLIMATE CRISIS.”

– FASHION FOR GOOD
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More words from our community

Gudrun Messias
Director Global Sustainability Direction @ adidas

Fashion for Good
115k followers

Mariana Gatti
Social-environmental-cultural strategy and action

Rachel Van Metre Kibbe
Founder & CEO | Circular Fashion, U.S. Manufacturing...

Recover
22k followers

Maria Sbiti (She/Her)
Director of Responsible Innovation at PANGAIA

Philipp Meister
Global Fashion and Chemicals Lead at Quantis

Thank you Textile Exchange for hosting another 
great conference and excellent field trips! 3 days full 
of insights and good peer-to-peer conversations. 
Looking forward to seeing you all next year.

Posted on LinkedIn

The Fashion for Good team is heading to the 
Textile Exchange Conference 2024! 

Textile Exchange’s annual conference is a pivotal gathering 
of fashion, textile, and apparel leaders, united in tackling the 
climate crisis. This is where supply chain experts, financial 
backers, and hands-on practitioners collaborate to confront 
industry challenges and shape impactful, practical solutions.

Posted on LinkedIn

Last week was a busy one at the Textile Exchange 
Conference 2024, speaking and listening about materials 
connections with people, place, culture, and nature. 

Thank you Textile Exchange and your wonderful team for 
generously hosting us, and creating such potent connections.

Posted on LinkedIn

What an honor and privilege to be invited to present 
ACT (American Circular Textiles) circular textile 
policy work in Pasadena, California this week.

Posted on LinkedIn

This month’s Textile Exchange Conference in Pasadena, Los 
Angeles, was an important event in the ongoing transformation 
of the textile and apparel industry towards sustainable materials 
and practices, and Recover™ was proud to take part.

Posted on LinkedIn

Thank you the Textile Exchange team for bringing us together 
and giving us a valuable chance to take the pulse on our 
progress in shifting to preferred materials, helping us focus on 
the collective efforts that will make the greatest difference.

Posted on LinkedIn

ecofashion.corp It’s a wrap! Huge thank you to 
@textileexchange for an incredible conference 
filled with inspiring content and meaningful 
connections! We’re proud to be part of an event that 
not only drives the conversation on sustainability 
but creates impactful business opportunities.

Posted on Instagram

naturalintelligencefarming It is an 
absolute honour to have been invited to the 
@textileexchange conference to receive the Ryan 
Young Climate and Nature Impact Award for 2024!

Posted on Instagram

Dreamteam at Textile Exchange. It was so great to meet many 
of our collaboration partners and see your progress especially in
- innovation (next gen materials)
- the nature journey (Science Based Targets Network (SBTN)
- digitalisation of footprinting at scale

Looking forward to continue the journey with you 
and accelerate the sustainable transformation.
See you soon again!

Posted on LinkedIn
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Social media highlights

12 / 37TEXTILE EXCHANGE CONFERENCE 2024: EVENT OVERVIEW



Engagement in numbers

313
LinkedIn mentions

159,707
LinkedIn impressions

+1,601
new LinkedIn followers

140
Instagram mentions

88,113
Instagram impressions

+814
new Instagram followers

3,062,077
media impressions

13
published articles

7
newsletter mentions

13 / 37TEXTILE EXCHANGE CONFERENCE 2024: EVENT OVERVIEW



ON THE STAGE
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For the second year running our host was Whitney Bauck. Whitney is an 
award-winning climate and environment journalist who reports on food 
systems and agriculture for The Guardian and edits the print magazine at 
climate and culture publication Atmos. Her work has also appeared in the 
New York Times, the Financial Times, the Washington Post, Bloomberg, 
Grist, New York Magazine, MIT Tech Review, Slate and more.

Whitney has held fellowships from the Solutions Journalism Network and the 
Metcalf Institute, and was a Covering Climate Now Journalism Award winner 
in 2024. She was previously the senior sustainability editor at Fashionista. 
You can find more of Whitney’s work on social or via her newsletter.

HOST

Whitney Bauck
OPENING

Claire Bergkamp

As changemakers from all corners of the globe and every stage of the 
supply system filled the Civic Auditorium in the Pasadena Convention 
Center in California, Textile Exchange’s CEO Claire Bergkamp opened 
the event with an urgent call to action, underscoring the critical timing 
and significance of this year’s theme, The Case for Change. 

“WE’RE NOT AN 
ORGANIZATION THAT shies 
away FROM A hard problem.”

CLAIRE BERGKAMP 

TEXTILE EXCHANGE

Read more in the media →

Textile Exchange event 
opens with rallying cry

Read the full article
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PLENARY SPEAKERS

The Or Foundation, Patagonia, 
and Business of Fashion 
on embedding value
The first plenary began with a reality check about global textile waste, 
making an indisputable case for real, long-term change in how we produce 
clothing and textiles. Moderated by Sarah Kent, Chief Sustainability 
Correspondent at The Business of Fashion, the session explored the 
need to build a circular system where value is embedded in clothing. 

Liz Ricketts of The Or Foundation shared that Ghana’s Kantamanto 
Market alone receives 15 million garments weekly, with 40% destined for 
waste, impacting both ecosystems and communities. Patagonia’s Matt 
Dwyer acknowledged the complexity of these changes, emphasizing that 
“complicated problems require complicated solutions” and the necessity 
of addressing the environmental impact of waste head-on. Together, the 
speakers highlighted the pressures on supply chain stakeholders — including 
textile recyclers — to take on short-term risks without guaranteed returns. 
By challenging assumptions, establishing legislation, and respecting 
those affected by these impacts, they underscored the urgent need for a 
fashion and textile system that truly values the clothes it makes — from 
the materials used to where they end up at the end of their useful life.

Read more in the media →

Textile Exchange: Patagonia, 
Or Foundation Ghana on 
the Push for Circularity

Read the full article
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PLENARY SPEAKERS

Katharine Wilkinson on the 
power of motivated people

To open the last day of our conference we heard from Katharine Wilkinson, 
the bestselling author and strategist behind The All We Can Save project who 
is known for her blend of storytelling, science, and empathy. As an advocate 
for deep and sustained climate action, she emphasized the critical role of 
human connections and community in fostering meaningful engagement. 

In a subsequent discussion with Sarah Needham, Textile Exchange’s 
Senior Director of Engagement and Partnerships, both leaders highlighted 
the challenges inherent in this work while encouraging attendees to 
view uncertainty as a pathway to innovation and transformation. By re-
evaluating our motivations and energies, we can cultivate a collaborative 
environment that strengthens our efforts to tackle climate challenges. 
Ultimately, it served as a call to action for all to invest in relationships 
and the human infrastructure we need to build a more resilient future.

PLENARY SPEAKERS

Andrew Winston on the 
financial risk of inaction

Day two’s morning’s plenary opened with sustainability expert Andrew 
Winston, who underscored why building resilience into business models 
is crucial in the face of escalating climate risks. Highlighting data from 
Swiss Re, he noted that over half of the world’s economy is dependent 
on biodiversity. He emphasized that sustainable action isn’t just a moral 
decision but a financial necessity, and there’s proof that it can be done: 
today, wind and solar continue to outpace fossil fuel investments. 

The following panel delved into the practical challenges associated 
with this line of thinking, from navigating ROI complexities to balancing 
ambitious GHG targets with growth goals. Leaders discussed 
the importance of integrating sustainability across all business 
operations, focusing on long-term gains over immediate returns.

Read more in the media →

ANDREW WINSTON 

WINSTON ECO-STRATEGIES

“WE NEED net positive 
BUSINESSES THAT 

GO ABOUT solving THE 
WORLD’S PROBLEMS,  
not CREATING THEM.”

Read more in the media →

Who will fund fashion’s 
sustainable future?

Read the full article
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PLENARY SPEAKERS

Material producers on 
equitable partnership
The afternoon’s plenary focused on the complexities of creating resilient 
and fair supply chains for sustainable materials, exploring how both the 
risks and rewards of production can be equitably shared across all levels. 
By examining partnerships that span from farmers and waste collectors 
to producers and brands, the discussion highlighted the importance of 
building stronger, more balanced systems that benefit everyone involved. 

Panelists addressed the need for a long-term perspective, recognizing 
that a shared commitment can help the industry navigate its many 
challenges. The importance of educating consumers on the true value 
of sustainable products also emerged as a critical point, aiming to shift 
perceptions beyond the appeal of low costs toward a more meaningful 
understanding of quality and impact. In turn, this embedded value 
contributes to an increased respect and recognition of those on the ground.
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WHAT WE LEARNED
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Lessons from day one

Building resilience is crucial for sustainable material production. 

Across multiple sessions, resilience — whether environmental, financial, 
collective or individual — emerged as a central theme from day one. Producers 
and industry leaders discussed the multifaceted nature of resilience and 
emphasized strategies like biodiversity investment, sustainable water 
management, and context-specific farming practices. This resilience is vital 
not only for enduring climate volatility but also for sustaining livelihoods. 

Impact data needs nuance and context. 

Effective data collection is key to driving impact, but it must be tailored to 
the specific landscapes, material types, and local contexts of each supply 
system. Textile Exchange is working on several LCAs, which will provide 
detailed data across a range of fibers, setting a scientific benchmark for 
environmental impact assessments. However, both speakers and attendees 
recognized the limitations of this methodology, including the cost and 
complexity involved, and noted the importance of combining quantitative 
metrics with qualitative, context-specific insights to guide meaningful action. 

Creating an enabling environment boosts supply and demand.   

Day one’s sessions also touched repeatedly on the need for industry-wide 
collaboration to boost the supply and demand for sustainable materials. Speakers 
explored the power of partnerships, shared investments, and collective action 
to meet sourcing goals and foster an environment where preferred materials 
become more accessible across the value chain. Industry leaders highlighted 
the importance of creating an “enabling environment” which supports a shift 
toward materials that yield positive environmental and social outcomes. 

Adaptable standards drive real-world impact.

Building on discussions from the morning, the afternoon sessions 
reinforced the need for sustainability standards that are flexible, 
accessible, and regularly updated to reflect industry shifts and ground 
realities. With producers sharing first-hand experiences, a clear thread 
emerged that collaboration across industries, regions, and value chains 
is essential to make certification more inclusive and impactful. 

Proactive policy engagement is vital to a sustainable future.

Ongoing legislative changes, particularly in the EU and US, were discussed 
as drivers re-shaping industry requirements and influencing the way we 
work. Textile Exchange’s own involvement in policy advocacy aims to strike 
a balance between ambition and feasibility, ensuring that the industry 
remains aspirational and grounded in the realities of material production.

Alongside the plenary sessions, the Textile Exchange 
conference brings together leaders into interactive 
breakout groups focusing on key subjects. Here 
are some of the key takeaways from each day.

“THERE’S NO benefit MORE tangible TO A 
GROWER THAN A financial BENEFIT.”

– Henry Tallott, The New Zealand Merino Company

“WE HAVE PENDING LEGISLATION THAT 
WE HAVE TO all comply with, AND THAT 
REQUIRES credibility IN THE MATERIALS 
THAT GO INTO OUR PRODUCTS.”

 – Sean Cady, VF Corporation

Watch the day one recap video →
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Lessons from day two

Innovative financial mechanisms are essential for 
supporting farmers and material producers. 

Creative financial solutions emphasize that sharing financial risk can enhance 
resilience in the supply chain. Recognizing the complex and regional 
nature of farm management decisions, innovative multi-year partnerships 
are critical for sustainable transitions in agricultural practices.  

Businesses can create significant value from existing 
resources and improve textile recycling efforts. 

By reimagining how existing materials are utilized, companies can foster 
a circular economy that minimizes waste and maximizes resource value. 
Effective recycling of textile waste requires purposeful collaboration among 
supply chain actors to enhance collection, sortation, and transportation 
processes, ensuring that usable waste is efficiently routed to recyclers.  

Recognizing the value of resilient natural ecosystems can lead to 
financial models that channel funding into positive initiatives.

There is a growing acknowledgment of the inherent value found in 
healthy ecosystems and their ability to support agricultural practices. 
By developing financial mechanisms that incentivize the regeneration of 
natural resources, businesses can support those working on the ground 
to improve biodiversity and soil health. We also need robust methods for 
measuring nature impact, ensuring that data can help make sure the crucial 
efforts of farmers and practitioners can be recognized and rewarded.  

Active engagement with government policy is 
important for both large and small businesses. 

Such engagement can drive progress and innovation while helping organizations 
navigate new regulations and compliance challenges. By demystifying 
policy and fostering a culture of engagement, companies can better align 
their strategies with public initiatives that support sustainable practices. 

The transition to sustainable practices requires significant 
investment but can lead to long-term profitability.

While the initial costs of adopting sustainable practices may be high, the 
establishment of stable systems often results in greater efficiency and reduced 
operational costs over time. As companies invest in resilience and sustainability, 
they are likely to see returns that enhance their overall profitability in the 
long. Plus, the financial risk of inaction could jeopardize competitiveness 
and market position, causing supply chain instability too.

“IF WE JUST expect SOMEONE AT THE 
TOP OF THE SUPPLY CHAIN IS GOING 
TO BE WILLING TO PAY A little more, 
AND THAT THAT’S GOING TO trickle 
down TO THE GROWER OR PRODUCER, 
THAN WE’RE kidding ourselves.”

– Jack Kittinger, Conservation International

“REGULATION IS transformative. IN 5 TO 
10 YEARS, THE WHOLE SUPPLY CHAIN 
WILL BE REGULATED. EVERYONE, 
EVERY COMPANY — NO MATTER THE 
SIZE — NEEDS TO engage AND make 
themselves heard BY POLICYMAKERS.”

– Clémence Hermann, Zalando

Watch the day two recap video →

Alongside the plenary sessions, the Textile Exchange 
conference brings together leaders into interactive 
breakout groups focusing on key subjects. Here 
are some of the key takeaways from each day.
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Lessons from day three

Internal buy-in at every level is crucial for driving 
sustainability and climate goals.

For lasting impact, companies must embed climate and social values into their core 
practices, supported by leadership, engaged employees, and collaboration across 
departments. By embedding these values throughout, organizations can create 
a foundation for long-term change that’s felt in every product and partnership. 

Multifaceted collaboration is essential for 
meaningful change in the textile industry. 

Across sessions, speakers emphasized that no single brand or entity 
can meet their sustainability goals alone; collaboration must span 
brands, suppliers, communities, and even policymakers. Concrete 
examples were shared, showing how joint initiatives on climate and 
social outcomes are reshaping accountability, embedding shared value, 
and ultimately driving progress faster than individual efforts could.  

True embedded value is derived from lasting 
social and environmental benefits.  

By focusing on projects that uplift farming communities, speakers 
underscored that sustainability means not only compliance with 
regulations but also improving lives on the ground. In real-world examples, 
regenerative practices were shown to benefit both the soil and the 
farmers’ livelihoods, reinforcing that successful sustainability requires 
centering the voices and needs of local producers in the process.  

Reframing sustainability narratives from problems to 
solutions can mobilize greater industry engagement.  

In sessions exploring the impact of narrative, experts shared how solution-
oriented storytelling that celebrates progress, highlights the day-to-
day experiences of producers, and makes the climate challenge relatable 
is helping the industry engage audiences more effectively. This reframing 
provides a window into the lives of producers and workers, bringing stakeholders 
closer and fostering a deeper connection with sustainability goals. 

Expanding textile circularity is critical to 
creating a fully closed-loop system. 

A critical aspect of creating value is examining the resources we use. How 
can we derive value from materials that already exist, rather than relying 
solely on new inputs? What technology and solutions do we need to uplift in 
order to make value a continuous cycle, as old products are recycled into new 
ones. By backing innovations in textile-to-textile recycling and new feedstock 
options, as well as aligning with policy changes and fostering cross-sector 
partnerships, the industry can make significant strides toward true circularity.

“THE BASELINE SHOULD BE THAT 
WE ARE NOT PAYING FARMERS 
less THAN THEIR cost of production. 
THE FACT THAT WE’VE 
NORMALIZED THAT IS not okay.”

– Lauren Bright, Fibershed

“THE WAY WE SHOULD APPROACH 
STORYTELLING IS BY understanding 
the motivation FOR WANTING TO 
TELL THESE STORIES.”

– Samata Pattinson, BLACK PEARL

Watch the day three recap video →

Alongside the plenary sessions, the Textile Exchange 
conference brings together leaders into interactive 
breakout groups focusing on key subjects. Here 
are some of the key takeaways from each day.
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OTHER KEY MOMENTS
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Read more in the media →

One of the key moments of the 2024 conference saw Textile 
Exchange formally present the much-anticipated Materials 
Matter Standard, which focuses on connecting climate and nature 
outcomes with practices at the start of the supply chain.

After releasing the pilot version of the standard and carrying 
out pilot testing throughout 2024, Textile Exchange unveiled 
its unified standard system under its new name and logo. 

The Materials Matter global certification model is deeply connected to 
the unique contexts of producers and processors, as well as their local 
communities and landscapes. It is the culmination of Textile Exchange’s work 
to strengthen its focus on impacts on the ground, putting climate, nature, and 
the producers and animals that produce our fibers at the heart of the system.

Unveiling the much-anticipated 
Materials Matter Standard

Textile Exchange Debuts 
‘Materials Matter’ Standards

Textile Exchange introduces 
Materials Matter Standard

Textile Exchange unveils 
unified standard

Read the full article Read the full article Read the full article
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The 2024 Textile Exchange conference also saw the recognition of the Climate 
and Nature Impact Awards winners, which recognizes four projects and a 
climate leader for their contributions to advancing sustainability in the fashion, 
apparel, and textile industry. The awards were presented at a dedicated 
breakfast ceremony attended by key industry stakeholders and leaders. The 
recipients receive a one-year membership at the Friend or Supporter level for 
their organization, along with a complimentary ticket to next year’s conference.

This year, the Ryan Young Climate Leader Award went to Natural 
Intelligence Farming, led by Ian and Di Haggerty. Over the past 30 years, 
their work has embodied a profound respect for natural systems, highlighting 
the intricate connections between soil microbes, plants, animals, and 
humans. Through these regenerative practices, they’ve achieved remarkable 
outcomes in food, fiber, and human health at both depth and scale.

The Climate award went to Manteco, who works to create premium 
quality textiles made from recycled post-consumer wool garments 
and pre-consumer scraps. It maintains a focus on circularity and is 
recognized for its creativity, research, investments and scientific 
approach to innovative textile solutions and sustainability.

The Nature award went to Bergman Rivera, whose mission is to empower 
farmers to be economically sustainable by giving them the tools to grow crops 
that are profitable and bringing them out of poverty. Their work to further the 
transition of conventional cotton farming to organic and regenerative, while 
creating more stability and equity across supply chains, is a great example 
of how we can take care of people and planet when we come together.

The Innovation award went to Keel Labs, a female-founded, next-generation 
material company harnessing the power of the ocean to create textile 
solutions. They have created a 100% bio-based fiber, made from an abundant 
biopolymer found in seaweed called Kelsun, a promising example that 
material innovations can be scalable and is primed for an impactful future.

Materra received the Collaboration in Action award. Materra builds 
solutions to grow and source more climate-resilient, transparent, 
and equitable cotton. Working with and for farmers, it designs and 
implements custom cotton farming and sourcing programs — 
including regenerative cotton — for fashion and textile brands.

Celebrating the Climate and 
Nature Impact Awards winners

naturalintelligencefarming It is an absolute honour to have 
been invited to the @textileexchange conference to receive 
the Ryan Young Climate and Nature Impact Award for 2024!

Posted on Instagram

keel.labs We are excited to announce that Keel Labs has 
been named Innovation Project of the Year in the 2024 
Climate & Nature Impact Awards at Textile Exchange!

Posted on Instagram

Read more in the media →

Textile Exchange 
unveils climate 
award winners

Textile Exchange 
Honors Keel Labs, 
Manteco for Climate 
Commitments

Read the full article Read the full article

25 / 37TEXTILE EXCHANGE CONFERENCE 2024: EVENT OVERVIEW

https://www.ecotextile.com/2024110132656/materials-production-news/textile-exchange-announces-climate-award-winners.html
https://sourcingjournal.com/sustainability/sustainability-news/textile-exchange-keel-labs-manteco-climate-awards-regenerative-agriculture-kelsun-seaweed-1234722745/


Each year, the exhibit hall at the Textile Exchange Conference features 
leading organizations and changemakers from across the industry, 
showcasing solutions and tools designed to drive sustainability forward. 
From groundbreaking materials to traceability platforms, each booth 
at the 2024 conference highlighted practical ways to address the 
climate crisis and transform supply chains. Here, attendees gained 
hands-on insights into the latest technologies and initiatives, making 
connections, exchanging ideas, and shaping partnerships. Whether 
exploring regenerative practices, understanding advancements in 
recycled fibers, or diving into data-driven decision-making tools, the 
exhibit hall made space for innovation and collaboration in action.

Curating a thriving exhibit hall of 
nearly 70 industry innovations
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Round Table General Assembly 

Bringing the supply chain together at our round table summits

Synthetics Round Table Summit Cotton Round Table Summit 

This annual meeting gathered round table members from all round table 
communities. Textile Exchange’s 2024 prioritization was presented, 
along with its six priority materials — cotton, sheep wool, bovine leather, 
MMCFs, polyester, and nylon. The group also discussed the upcoming 
transition to 2030 material commitments as the 2025 challenges for 
recycled polyester and sustainable cotton close out. These commitments 
incorporate learnings from the 2025 challenges and the Deforestation-
Free Call to Action for Leather, as well as stakeholder feedback to reflect the 
unique needs of key target groups, material categories, and landscapes.

Attendees from the Recycled Polyester and Biosynthetics Round Table 
communities came together to reflect on 2024’s key milestones, including 
highlights from their quarterly meetings and insights from the Future of 
Synthetics report. The session also outlined the evolving roadmap for the 
Synthetics Round Table, reviewed progress toward preferred synthetics 
over the past year, and facilitated solution-building exercises focused on the 
industry’s priorities for the next 12–18 months. Featured speakers included 
representatives from Syre, Samsara Eco, Mitsubishi Corporation, and Goldwin.

Attendees representing farmers, suppliers, cotton programs, brands, and 
other stakeholders convened to collaborate on key topics such as cotton tools, 
sourcing commitments, and Textile Exchange’s Regenerative Agriculture 
Outcome Framework. Textile Exchange’s Cotton Lead Debra Guo shared 
the team’s long-term vision for cotton, highlighting 2025 priorities that 
include launching a public consultation on the Organic Content Standard, 
exploring recognition pathways for organic and other preferred cotton within 
the Materials Matter Standard, unveiling its cotton Life Cycle Assessment 
work, and setting 2030 commitments. Featured speakers included Cannon 
Michael, CEO of Bowles Farming Company, and Parkhi Vats from ICAC.
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On the last day of our conference, attendees had the chance to get out into 
the field and visit material production sites. Field trips are an integral part 
of our conference agenda, because we believe that learning can’t happen 
solely within the walls of our plenary rooms — there’s no substitute for 
getting out on the ground and seeing innovation and challenges in action.

In 2024, attendees chose from a range of trips designed to 
provide first-hand insights into what more sustainable materials 
production and processing might look like. From regenerative 
farming to closed-loop recycling, these experiences were a chance 
to connect with the people and places making a difference. 

Recycling Facility Tour and Circularity Workshop

Looptworks has been dedicated to eliminating global textile waste through 
closed-loop recycling solutions for the past 15 years, and on the occasion of the 
Textile Exchange conference, it opened its doors to participants. Looptworks 
recently opened the only US based system able to recycle both pre- and 
post-consumer textiles from multiple material types, including blends, with 
multiple solutions, all under one roof in a zero waste to landfill model. 

Cotton Farm Experience

Participants visited a sixth-generation Californian farm to learn more 
about conventional and organic production, and Bowles Farming Co’s 
participation in programs including Better Cotton, USCTP, and regenagri.

Farm to Fabric

This interactive tour of a working US knitting mill took participants into the 
historical context and present-day realities of cotton systems in California 
and shared about the Climate Beneficial™ Verified (CBV) cotton program.

Fiber Fragmentation in Textile Wastewater

ZDHC, The Microfibre Consortium and Materevolve hosted a multi-
site field trip at a plastic pollution lab and wastewater treatment 
plant. Attendees saw practical applications and effective strategies to 
mitigate environmental impact and adhere to emerging sustainability 
standards in wastewater management and textile systems design. 

Getting attendees out into the field
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Second Chances: People and Apparel

Participants visited Homeboy Threads, a certified social enterprise of 
Homeboy Industries, a rehab and re-entry program for formerly gang-involved 
and previously incarcerated individuals. Homeboy Threads specializes in the 
essential yet often overlooked work of sorting, grading, and pre-processing 
of pre- and post-consumer textiles to bring circularity and sustainability 
aspirations to life, giving second chances to both people and apparel. 

FSC Forest Tour

This tour of a FSC-certified forest in Ukiah, California provided 
an in-depth look into sustainable forestry practices, focusing on 
biodiversity, climate change adaptation, deforestation mitigation, 
supply chain transparency, and social upliftment initiatives.

Merino Sheep in Ojai

This trip involved learning first-hand about local Merino 
sheep operations, regenerative agriculture, soil health, and 
Fibershed’s Climate Beneficial™ goals. Attendees learned about 
the value of farm-to-fashion material supply networks.

Getting attendees out into the field
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PROJECTS AND PUBLICATIONS
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Over the last three years, Textile Exchange has been working with 
photographers all around the world to help tell the vital stories behind 
the materials in our clothing and textiles. Our aim has been to document 
production projects and initiatives with sustainability at their core, showing 
the beauty that arises when people and ecosystems are put first.

Bringing all of these photographs together, the Material Worlds 
exhibition at the 2024 Textile Exchange Conference was all about 
deepening our collective understanding and imagining a future 
where this way of making materials becomes the norm.

A special thanks to the world-renowned documentary photography 
agency Magnum Photos for its ongoing collaboration, helping us 
bring these stories to life through our annual joint competition.

An immersive photo exhibition

31 / 37TEXTILE EXCHANGE CONFERENCE 2024: EVENT OVERVIEW



We also released the second annual edition of Unwoven magazine at 
the 2024 conference. An editorial project by Textile Exchange, the 
publication aims to pull apart and reconstruct perceptions of clothing 
and textiles today by deepening our understanding of the materials that 
make them, and the stories, questions, and concepts behind them.

Often seen as the starting point for further creative development, this second 
edition reframes raw materials as the culmination of years of dedication 
and know-how instead. From herders who have honed their ability to care 
for animals through changing seasons, to growers with an unmatched 
understanding of the soil that sustains them, to innovators redefining what 
happens to textile waste — this issue tells their stories. At its heart are three 
essential actions that shape the future of sustainable material production: 
caring for land and livestock, cultivating crops, and converting the old into new.

A magazine about 
material production
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We want everyone who attended the Textile Exchange conference, 
as well as our wider community who couldn’t join us, to come away 
with concrete takeaways that reinforce the business case for more 
sustainable production systems. That’s why we curated The Case for 
Change: Case Studies from Industry Changemakers, a supplementary 
publication featuring five in-depth case studies centered around 
critical opportunities for collective learning and progress.

From holistic impact models to employee engagement to 
partnerships balancing the supply-demand paradigm, we take 
inspiration from our industry and beyond. By making space for 
solution-oriented approaches, we aim to concretize the notion that 
meaningful change is both achievable and already underway.      

Download the desktop version

Download the mobile-first version

Case studies from 
industry changemakers

Introduction
Retro-fitting sustainability into any organization is a complex and 
often fragmented process. Unlike traditional business functions, it 
requires a holistic and comprehensive approach that many fashion 
businesses are hesitant to invest in or don’t know where to start.

Sustainability is often considered a short-term priority rather than 
a fundamental facet of a business’s mission. Despite the incoming 
wave of legislation, the growing threat of the climate crisis, and 
impending 2025 and 2030 ESG commitments, fashion’s sustainability 
teams remain underfunded and unsupported, disconnected from 
other departments, and susceptible to financial turbulence. This 
precarity undermines their ability to drive meaningful change. 

For businesses to meet their sustainability goals and retain 
talent that aligns with their mission, a workforce — from juniors 
to the C-suite — needs to be empowered and educated. 
The next generation of employees is increasingly drawn to 
companies that resonate with their personal values, making 
sustainability a key factor in both recruitment and retention. 

In this case study, we examine three companies throughout fashion’s 
value chain to highlight the power of employee engagement from the 
perspectives of a brand, an NGO, and a manufacturer. All three have 
successfully embedded sustainability into their company culture by 
enabling and encouraging their workforce to champion it, regardless 
of their role. These organizations demonstrate the tangible benefits of 
aligning business goals with a commitment to people and the planet. 

INTERVIEWEES:

Nicole Rycroft, 
Canopy

Delman Lee, 
TAL Apparel

Kimberely Smith, 
Everlane

Katina Boutis, 
Everlane

THE successful 
EMPLOYEE 

ENGAGEMENT 
MODELS driving 

SUSTAINABILITY 
COMMITMENTS

Employee Engagement Models

The Successful Employee 
Engagement Models Driving 
Sustainability Commitments

THE CASE FOR CHANGE THE CASE FOR CHANGE   EMPLOYEE ENGAGEMENT MODELS
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Working with Farmers to 
Collect Outcome-Based Data
With New Zealand Merino Company

In 2006, the New Zealand Merino Company noticed a growing 
consumer interest in more ethical food. Fashion would soon follow, 
they reasoned, and in 2007 the ZQ wool certification was born. 
Expanding on the mission to bring the highest standard wool to 
the global market, ZQRX launched in 2020 to explore regenerative 
agriculture solutions at a grassroots level. Textile Exchange 
speaks to Dave Maslen, Chief Customer Officer, about ZQRX 
and how it supports farmers to track and measure their impacts 
beyond emissions using tailored methodology frameworks. 

When the New Zealand Merino 
Company launched ZQRX, 
what gap in the market was this 
new regenerative agriculture 
program addressing?

We wanted a way of capturing 
the things that growers do 
that go beyond compliance, 
and that is highly contextual. 
It really depends on who our 
growers are and what motivates 
them, but also the unique 
set of circumstances that 
they’re managing, including 
their land, soil, livestock, 
capital base, knowledge, and 
understanding. With ZQRX, 
we apply highly customized 
outcomes-based approaches 
to driving change to create a 
powerful vehicle for impact.

By nature, regulations and 
standards seek to standardize 
and apply a one-size-fits-all set of 
rules that are generally practice-
based. If you do these practices, 
you’re good, and if you don’t 
do these practices, you’re bad. 
This rule doesn’t work when we 
consider natural systems. If we 
apply the same set of measures 
in Central Otago, New Zealand, 
and in New South Wales, 
Australia, we’re going to have 
significantly different outcomes.

How do you build frameworks 
around these intangible metrics 
to demonstrate the unique ways 
that farmers are reducing their 
impact on the environment? 

We started looking at frameworks 
that use outcomes-based 
methodology rather than a 
practice-based methodology. 
We set expectations around the 
outcomes that farmers need to 
achieve to be part of a program 
and let them decide how to 
achieve those outcomes. 

When you apply that mindset of 
continual improvement across 
a range of metrics, it doesn’t 
take too much reading until you 
find regenerative agriculture. 
The core principles take a 
holistic view to farm systems 
and building methodologies 
around measuring progress 
over time. It also recognizes that 
the cadence of change will be 
highly dependent on a whole 
range of factors, both within and 
outside of a grower’s control. 

The ZQRX Regenerative 
Index has 15 key performance 
indicators across three core 
pillars: environment, animals, 
and people. We went outside the 
scope of traditional regenerative 

DAVE MASLEN, 
NEW ZEALAND MERINO COMPANY

thinking and included social 
responsibility within that. You 
can’t remove people from 
ecosystems — we’re probably 
one of the greatest impacts on it. 

Within each pillar, there are 
five KPIs. Once a grower is ZQ 
certified and they’ve checked 
all the standards boxes, we 
do a baseline assessment 
of the things that they do 
beyond what’s required in the 
audit system. We apply both 
a qualitative and quantitative 
methodology to each of those 
KPIs to measure where they sit. 

If impacts and circumstances 
look vastly different from farm 
to farm, let alone country to 
country, how do you create 
comparable metrics?

A major challenge is: how do you 
get a quantitative methodology 
for something like biodiversity? 
If you can find the answer, that 
would be fantastic. There are 
things we can measure that will 
give indicators of improvement. 
We work with each individual 
farm to identify what those 
indicators are going to be, 
helping the grower to set up a 
monitoring and measurement 
system, and then checking in to 
see whether or not it’s changing 
over time. We couple that with a 
standard set of questions about 
each KPI to see how growers 
rate against each other.

For example, our New Zealand 
growers now have the ability to 
calculate their gross emissions 
per-farm and per-kilogram of 
wool based on their actual farm, 
not on industry averages. That 
looks at diesel burn, energy use, 
fertilizer use, stock numbers, 
and reconciliation over the 
year. On each of those farms, 
we can now also calculate how 
much carbon is sequestered 
in above-ground vegetation, 

which gives us the ability to 
create net values of emissions.

We’re looking for methods that 
can be applied consistently 
across different ecosystems, 
topographies, climate zones, 
and geographies. It’s really 
important that a highly contextual 
methodology is applied. For 
example, if your indigenous 
ground cover and vegetation 
improves, that’s a good thing 
for biodiversity and carbon 
drawdown. You may not be 
able to identify the rate that it’s 
improving at, but if it’s improving, 
that’s a good thing. We’re being 
realistic about what we can 
measure and have an impact on.

What impact does the growing 
demand for compliance 
with various standards 
have on farmers? 

Our growers’ values are well 
aligned to change, they are 
inquisitive and market-led. But 
we’re constantly ratcheting up 
standards to try and be the best 
standard in the world. All that was 
doing was layering compliance on 
our growers, with no significant 
change to outcomes or impact. 

Our auditors were frustrated 
that when they go to farms, it’s 
basically a checkbox exercise. 
They were looking to see farmers 
applying certain practices and 
looking at key metrics, but 
they’re quite homogenous. What 
they miss are the extraordinary 
things that growers do almost 
unknowingly around the edges. 
For example, if there’s an area of 
wetland that they like, they build 
fences to keep the sheep out, or 
they plant it up because they like 
the birds. What they’re doing is 
creating extraordinary networks 
of ecosystems that collectively 
have massive ecological and 
water quality benefits. 

“Our growers 
are our greatest 

innovators. If there 
is a challenge in 

front of them, they 
will respond.”
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Conclusion

TEXTILE EXCHANGE RECOMMENDS:

Legislation can enable innovation when it is a result of collaboration 
and the shared ambition to establish frameworks that the industry 
can work within. We have seen how the legislations that will drive the 
T2T recycling sector and the broader circular economy have been 
formed from diverse stakeholders from industry, government and 
non-governmental organizations through discussion, consultation 
and debate. This is critical to ensure that robust legislation can 
be implemented and scaled to meet increasing demand.

Currently, industry professionals are feeling overwhelmed by the 
seemingly sudden rise of legislative requirements on the horizon. 
It’s important to step back and recognise that in industries like 
construction and shipping, legislation has created tangible positive 
shifts. The industry needs the carrot-and-stick incentives and 
penalties to drive the changes necessary for the industry. 

Regulations are dynamic, updating and evolving based 
on new learnings in order to continually improve systems. 
Industry professionals have accepted compliance is now 
a significant part of their jobs, and the wider apparel 
industry will soon adapt to these new ways of working. 

It is therefore important to stay abreast of the evolving legislation 
in the markets affecting your company in order to, at the minimum, 
stay compliant. Ideally, brands should lean in and engage in the 
process — even having a say in how these laws are built — to 
ensure your company is preparing and looking to the future. 

Legislation is often considered a burden, but at the core it starts with 
a problem that needs to be solved. So most importantly, take a look 
at why a certain piece of legislation was created and think about what 
you can change in your business to not only become compliant, but 
how you might innovate to stay ahead of the new legislative wave.

Engage with industry groups, such as 
the ones highlighted in this case study,  
to be and stay informed and educated 
about current and upcoming legislation. 
Legislation is always evolving and some 
that might occur in one geographic location 
might impact another geographic location.

Engage with external or internal legal 
counsel, who should also become aware 
of the sustainability legislation that may 
affect your company. By sharing the 
responsibility with the sustainability and 
legal department, you can ensure a more 
thorough comprehension of regulations 
and a future-proof strategy for compliance. 

Don’t be afraid to offer feedback, input, and 
suggestions as new legislation is developed. 
Nobody has all the perspectives needed to 
create good legislation and all voices should 
be at the table. This will help to create more 
balanced, applicable legislation that will have a 
positive impact on the industry into the future.

1 2

3
Photo: Ray Vázquez
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2B Policy

4imprint

5 Loc Cotton, LLC

7 Leagues Leather

AB Lindex

Abercrombie & Fitch

Aberdeen Fabrics

ABLE Ecosystems, PBC

ABOUT YOU SE 
& Co. KG

Abrapa

Accelerating Circularity

Action for Social 
Advancement

adidas AG

Aditya Birla Fashion 
and Retail Limited

AFF Properties No 
1 Pty Ltd ATF AFF 
Operations Trust

Aid by Trade 
Foundation/Cotton 
made in Africa

Airwair International 
Limited

Aksa Akrilik Kimya 
Sanayii A.S.

Alfred Dunhill Limited

Allbirds

Alliance for European 
Flax-Linen and Hemp

Alo Yoga

alsico NV

Ambercycle, Inc.

American Apparel & 
Footwear Association

American Circular 
Textiles

American Eagle 
Outfitters, Inc.

Amiha Agro 
Private Limited

ANDx Ltd.

Another Tomorrow

ANSI National 
Accreditation 
Board (ANAB)

ANTEX

Anthesis

APCER – Associação 
Portuguesa de 
Certificação 

Apiece Apart LLC

Apparel Impact Institute

Aquafil S.p.A.

ARC’TERYX Equipment

Ardene

Aritzia LP 

Arizona State University

Armstrong Spinning 
Mills (P) Ltd.

Artistic Milliners

Arvind Limited

ASU FIDM

Avantium Renewable 
Polymers B.V.

Avery Dennison 
Corporation

Avocado Green Brands, 
LLC dba Avocado 
Mattress, LLC and 
Brentwood Home, LLC.

Axita Cotton Limited

B&C Collection

ba&sh

Balenciaga

Basak Ekolojik Urunler 
Kontrol ve Sertifikasyon 
Hizmetleri Tic. Ltd. Sti

Bast Fibre 
Technologies Inc.

Beetle Regen Solutions

Bellandi Spa

Belstaff

Bemberg

Bergman/Rivera SAC

Bestseller A/S

Better Cotton

Bhalala Industries 
Limited

Bioworks Corporation

Birger Christensen 
Collective

Birkenstock

Birla Cellulose, part of 
Aditya Birla Group

Bisley Workwear

Blom Agency

Blu Dot Design + 
Manufacturing

bluesign technologies ag

BluWin

Boll & Branch

Bonprix 
Handelsgesellschaft 
mbH

Bottega Veneta

Bowles Farming 
Company, Inc.

BPCM

Brand Addition Ltd

Brew Creative LLC

Brixton

Brooks Running

BSR

Burberry

Bureau Veritas 
Consumer Products 
Services, Inc.

Bureo Inc

By Malene Birger A/S

C. A. Galiakotwala and 
Company Private Limited

C&A Buying

Calcot Ltd.

California Product 
Stewardship Council

Canada Goose

Canopy Planet

Cape Wools SA

Cargill Corporation

Carhartt, Inc.

Carter’s, Inc.

Cascale

Centric Software

ChainPoint

Chargeurs Wool

CiCLO

Circ, Inc.

Circulose (formerly 
Renewcell AB)

Citizens of Humanity LLC

Claes Retail Group N.V.

Clean Globe 
International (Pty) Ltd.

Climate Pledge Friendly

Cocircular Lab

Cofaco Industries S.A.C.

Collège Laflèche

COLOURizd Ltd.

Columbia Sportswear 
Company

Common Threads 
Consulting / The 
Fibers Fund

Conservation 
International Foundation

Control Union 
Certifications B.V.

Control Union Gozetim 
Ve Belgelendirme 
Ltd. StI.

Control Union Services 
SAC – CU Services

Cotton Australia

Cotton Incorporated

Cotton Nation – Industria 
Textil de Desarrollo 
Sostenible SAC

CottonConnect

Country Road Group

Coyuchi, Inc.

Cradle to Cradle 
Products Innovation 
Institute

CU Inspections 
& Certifications 
India Pvt. Ltd.

CuRe Technology BV

Curie Co

DASSY

David Jones 

Debrand Services Inc

DECATHLON

Delta Galil Industries Ltd.

Desigual 

Dhana Inc.

Diaconia

Diamond Fabrics Limited

DK Company A/S

DOEN

Doornrivier Farm

Dries Van Noten

DUKSUNG INCO 
Co., Ltd.

DZ Group

Earth Protex

Eastman

ECOCERT Greenlife SAS

ecofashionCORP 
(METAwear/RESET)

ECOM Agroindustrial 
Corp., Ltd.

econscious

ECOSTANCE

Egedeniz Tekstil A.S.

Eileen Fisher, Inc.

Ekman & Co

Elevate Textiles, Inc.

Ellen MacArthur 
Foundation

ENGRAW IMPORT 
& EXPORT Co S.A

Enterprise Blockchain 
Labs LLC – Infinity

Envipure Textiles (Unit of 
Mahima Fibres Pvt. Ltd.)

Epoch Biodesign Ltd.

Eralda Industries Ltd

ERCA TEXTILE 
CHEMICAL 
SOLUTIONS S.R.L.

ETKO Ekolojik 
Tarim Kontrol 
Organizasyonu Ltd. Sti

ettitude

Eurofins Textile 
Testing Spain, S.L.U.

Europambela 
Grazing Co.

Everlane

Evrnu

EWB Consulting, LLC.

Fabletics

Faherty Brand

Fair Trade USA

FAIRLY MADE

Fairtrade America

Fanatics Apparel LLC

Far Eastern New 
Century Corporation

FARFARM 
Consultoria LTDA

FarmAid

Farmers Association 
for Rural Management

Fashion for Good

Fashion Makes Change

Fast Retailing Co., Ltd

feinjersey fabrics GmbH

Fenix Outdoor AB

Fibershed

FIbreTrace

Fibrevolution Inc

FIGS

Filippa K Group AB 

Filpucci s.p.a. 

Finisterre

Fjallraven

Forest Stewardship 
Council

Fractal CSOs LLC

Fu Hsun Fiber Industries

Fujian Unitex 
Technology Co., Ltd

GANT AB

Gap Inc.

Garnet Hill, Inc.

Garry Mehta & Company

GCL International Ltd.

General Intelligence 
Private Limited

Generation Phoenix 
Ltd (Bevan Centre)

Generation Phoenix 
Ltd (Bevan Centre)

Geno

GG International 
Manufacturing Co., Ltd.

GHCL Ltd.

GHCL Ltd.

Gherzi Textil 
Organisation

Gina Tricot AB

GIZ

Glen Raven, Inc

Global Impact

Global Organic 
Textile Standard

Good Earth Cotton

Good On You PL

Goodwill Industries 
International

Goodwill Industries 
of South Florida

Goodwill of the 
Finger Lakes

Green-ish

Growing GRASS

GS1 US 

GSCS International Ltd.

Gucci

Guess, Inc.

Gymshark Ltd

H&M Foundation

H&M Group

Haelixa

HAKSA IPLIK 
SAN.TIC.AS

HALLOTEX SL

Hanesbrands Inc.

Hangzhou Benma 
Chemfibre and 
Spinning Co., LTD.

Hanna Andersson LLC

Happiness Inspires 
Style NYC

Hardwick Planting 
Company

HATCH

Hemp Fortex 
Industries Ltd

Hess Natur-Textilien 
GmbH & Co.KG

Hohenstein Textile 
Testing Institute 
GmbH & Co. KG

Homeboy Threads

HOYU TEXTILE 
CO., LTD.

Hyosung TNC 
Corporation

IDFL LABORATORY 
AND INSTITUTE

Idline AB

IFC Global Sertifikasyon 
Muayene Ve 
Egitim Hizmetleri 
Anonim Sirketi

IIDASENKO CO.,LTD.

IKEA of Sweden

INCCert – JAPA LLC

IndiDye Natural 
Color Co. Ltd

Indigo Ag LLC

Inditex S.A.

Indorama Polyester 
Industries PCL

Industrias Nettalco S.A.

Infinited Fiber 
Company Oy

Inheriting Earth Limited

inHOUSE Commodity 
Consulting Ltd

InResST Co., Ltd

Integrity Ag Pty Ltd

International 
Cotton Advisory 
Committee (ICAC)

Intertek Testing 
Services NA, Inc.

Iowa Corn

ISKO

Istituto per la 
Certificazione Etica e 
Ambientale (ICEA)

ITALTEX S.p.A.

ITOCHU Corporation

J P Boden Ltd

J. Crew Group Inc.

J&P Coats Ltd

James Johnston & 
Co of Elgin Ltd

Janessa Leone, Inc.

JBS Couros

JCPenney

Jess Smith and 
Sons Cotton

Jiangsu Taida 
Textile Science & 
Technology Co. Ltd.

John Lewis Partnership

KaiXin Certification 
(Beijing) Co., Ltd.

Kanso SAS

Kathmandu Ltd.

KenDor Textiles Limited

KIABI

KID ASA

Kintra Fibers, Inc.

Kipas Mensucat 
Isletmeleri AS

Kmart Australia Limited

KUPA GmbH & Co., KG

L.L.Bean, Inc.

L’attrait Co., Ltd

LA Cleantech 
Incubator (LACI) 

La Rhea Pepper 
Consulting

LA Sanitation and 
Environment

Lacoste Operations

Laguna Fabrics / 
Enviro Fabrics

Lanas Trinidad S.A.

Lands’ End

Laudes Foundation

Leadership & 
Sustainability Karin 
Ekberg GmbH

Leading Harvest

Leather Working 
Group Limited

Lenzing Fibers

Lestari Capital

Levi Strauss & Co.

Li & Fung

Lindström Oy 

Linnaeus University

Liz Alessi Consulting

Logistik Unicorp Inc.

Lojas Renner

Looptworks Inc

Louis Dreyfus Company

Lovecraft

Lucerne University 
of Applied Sciences 
and Arts

Lucky Core Industries

Lucky Textile 
Mills Limited.

lululemon Athletica Inc.

Macy’s Inc

Maharam Fabric 
Corporation

MALFINI, a.s. 

Mango Materials

Marc O’Polo 
International GmbH 

MARKS & SPENCER PLC

Materevolve, LLC

Material Sustainable 
Institute – M.S.I.

Materra

McKinsey

MCL News and Media 
(Ecotextile News)

ME AND EM LIMITED 

MGF Sourcing Far 
East, Limited

Mightly, Inc.

Mohair South Africa NPC

Mondetta Canada Inc.

Moose Knuckles

Mulberry Company 
(Design) Ltd 

National Institute 
of Standards and 
Technology (NIST)

National Union of 
Cotton Producers of 
Burkina Faso ( UNPCB)

National Wool Growers 
Association SA

Natural Fiber 
Welding, Inc.

Naturepedic

Ndless: The New Normal

Neiman Marcus Group 

NEMO Equipment, Inc.

Neo-Concept 
International Group 
Holdings Limited

New Balance 
Athletic Shoe

Next Retail Ltd

NGIS

Nike, Inc.

Nilit

Nilorn

Nishi Senkoh Co., Ltd.

Nobis Inc 

Nobody’s Child Ltd

Nordstrom

Norrona Sport AS

North American 
Linen Association

Northumbria University

Norwex China Co., Ltd.

Novozymes A/S

NT Creative and 
Consulting LLC

Nutrien Ag Solutions

Ohana Public Affairs

On AG

On the Mark Consulting

OpenAtlas

Oregon Tilth 
Certified Organic

Organic Cotton 
Accelerator

OrganiMark

Orimpex Textile AS

Oritain UK

Orvis 

Other Half 
Processing, SBC

Otto Group

Otto Stadtlander GmbH

Outdoor Industry 
Association

Outdoor Research

Outerknown
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Ovis 21

OVK Limited

Paka Apparel Inc

Pamela Fierst-Walsh Co.

Pangaia Materials 
Science Ltd

Paradise Textiles

Parkdale Inc.

Patagonia

Paul Reinhart AG

Pennsylvania Fibershed

Peterson Projects 
and Solutions

Phoebe Philo Ltd

Piana Technology

Pilio

Pipes & Shaw LLC

Planet Farms

Planet FWD

Population LLC

Pratibha Syntex Pvt. Ltd.

Preferred By Nature

Primark Ethical 
Trade – AB Foods

Prime Asia Leather 
Company

Princess Polly/ 
University of Queensland

Produzindo Certo SA

Prutex Nylon CO., Ltd

Puma AG

Punarbhavaa 
Sustainable Products

PUNTO FA S.L.

Pure Strategies

PVH Corporation

Quantis International

Quarterway Cotton 
Growers

Qurate Retail Group 

Ralph Lauren 
Corporation

Randa Accessories 
Leather Goods LLC

Rapha Racing Ltd

Ravel Holdings Inc.

Raw Earth Wild Sky

Re:Down LLC

RE&UP RECYCLING 
TECHNOLOGIES

Recover Textile 
Systems S.L.

Reed

Refiberd

Reformation/LYMI Inc.

Regenagri

Regenerative 
Organic Alliance

Regrow Ag

REI Co-op

Reju

Rematters Tekstil 
Geri Dönüşüm A.Ş.

Remei AG

Resource Recycling 
Systems

Responsible 
Sourcing Network

ReSpool- University 
of Delaware

Retraced GmbH

Reverse Logistics Group

Reverse Resources

Richemont 
International SA

Rise Up Fashion GmbH 

Roots Corporation

RugVista AB

Ryohin Keikaku Co., Ltd.

S.M.Holdings Ltd

s.Oliver Bernd Freier 
GmbH & Co. KG

Sae-a Trading

Saentis Textiles Pte Ltd

Saint Laurent

Salomon

Salona Cotspin Limited

Samsara Eco Pty Limited

Sanderson Design 
Group PLC

Sandhills Area 
Research Association

Sanko Tekstil 
Isletmeleri Sanayi Ve 
Ticaret Anonim Sirketi 
Besiktas Subesi

Sapphire Textiles 
Mills Limited

Sappi

SAYA

SCS Global Services

Selfridges

SGS – Hong Kong Ltd.

SGS International 
Certification Services 
Iberica, S.A.U.

Shaniko Wool 
Company, LLC

SHEIN Group

SHOEfabrik

Sixone Labs Ltd

Södra Skogsägarna 
Ekonomisk Förening

SOEX Processing 
Middle East FZE

Soil Health Institute

Soorty Enterprises 
(Pvt) Ltd.

Sortile

Source Beauty ESG

Sourcery Group, LLC

SOURCING JOURNAL

South Asian 
Sourcing Pvt. Ltd.

South Pole

Spectrum Cottfibers LLP

Spell

Spiber Inc.

Spinnova Oyj

Stanley/Stella SA

Staple Cotton 
Cooperative Association

Stichting Solidaridad 
Nederland

Stichting ZDHC 
Foundation

Stormpack 
Leisurewear Inc.

STYLEM TAKISADA-
OSAKA CO., LTD.

Successori Reda 
S.B.p.A.

Suedwolle Group GmbH

Suminter India 
Organics Pvt. Ltd.

Summersalt Inc.

SUMS

Sun Fashion Corporation

Sun Tekstil 

Supercarb Inc.

SuperCircle/
Thousand Fell

SUPIMA

Sustainabelle SAS

Sustainable 
Agriculture Network

Sustainable Materials 
Consultant

Swin Technologies 
AB (TrusTrace)

Sympatex 
Technologie GmbH

Syntetica

Syre Impact AB

Taiwan Textile 
Federation

Takihyo Co., Ltd.

TAL Apparel Limited

Tapestry, Inc.

Target

Teddy S.p.A

TEKLA Fabrics

tentree

Tesco Stores Ltd

Tessellation 
International Limited

TESTEX Swiss 
Textile-Testing Ltd.

Texas Organic Cotton 
Marketing Cooperative

TextileGenesis

The Biodiversity 
Consultancy Ltd

The Business of Fashion

The Children’s Place

The Cotton Board

The House of LR&C

The ID Factory Srl 
Società Benefit 
Unipersonale

The LYCRA Company

The Microfibre 
Consortium

The Nature Conservancy

The New Zealand 
Merino Company

The North Face

The Or Foundation

The Rethink Lab

The Schmidt Family 
Foundation

The Schneider Group

The TJX Companies Inc.

The Walt Disney 
Company

The White Company

The Woolmark Company

Thom Browne 
Trading (T.B.T.) SA

ThredUp

TIARA TEXTILE 
CO., LTD

Tommy Bahama

TOMRA Systems ASA

TomTex Inc

Tory Burch, LLC

TOTEME AB

Toyoshima & Co.,Ltd.

Toyoshima International 
America, Inc

TOYOTA TSUSHO 
CORPORATION

Trade & Investment 
Agency of Costa 
Rica – PROCOMER

TradeBeyond

Trashie

Trimco Group 
Norway A/S 

Triumph Intertrade AG

TUV Rheinland 
(China) Ltd.

TUV SUD Certification 
and Testing (China) 
Co., Ltd. 

U.S. Cotton Trust 
Protocol (Cotton 
Council Int’l)

UL Solutions

UN Environment 
Programme

UNEP

Unifi, Inc.

United Legwear 
& Apparel Co.

University of Michigan

University of Queensland

University of Utah

University of Washington 

Unspun, PBC.

UPM Kymmene Oyj

V & A Japan Corporation

USB Certification 
Denetim Gozetim 
ve Belgelendirme 
Hizmetleri Anonim 
Sirketi

Usha Yarns Ltd 

Vaayu Tech GmbH

Vans

Varner AS

Veja fair trade SARL

Venable LLP

VF Corporation

Victoria’s Secret 
& Company

Vikrant Chikara

VOICE NORGE AS

Vreseis Limited

Vuori, Inc.

W.L. GORE & Associates 
(UK) Limited

Wakefield Inspection 
Services Ltd

Walmart

Waschbär GmbH

Waste Management 
National Services Inc

Wavicle Data Solutions

We Are Workshop

White + Warren

Whitewing Software 
Private Limited

Williams-Sonoma, Inc. / 
Pottery Barn / West Elm

Wilson College of 
Textiles at North 
Carolina State University

Winston Eco-Strategies

Wood & Associates

Woodspin Oyj

World Textile 
Sourcing, Inc.

World Wildlife Fund

Worldly

WRAP

WSP USA

WWD

Yale University

YKK Fastening Products

YOOX NET-A-PORTER

Youngone Corporation

Zalando SE

Zhejiang Jiaren New 
Materials Co.,Ltd.

Zhongyuan 
International Trading 
(Shanghai) Co., Ltd.

Ambercycle

Armstrong Spinning Mills

Avantium

Avery Dennison

Bemberg in Asahi Kasei

Biorestore

Birla Cellulose

Bluesign

Bureau Veritas

Bureo

California Product 
Stewardship Council

Carbonfact

Cascale

Circ

Circulose

Climate Pledge Friendly

Coats Group plc

COLOURizd

Control Union

CottonConnect

Debrand

ECOCERT

ECOM Agroindustrial Corp. 
Ltd

Ecotextile News

Elevate Textiles

Epoch Biodesign

Esri

Fairly Made

Far Eastern New Century 
Corporation

Functional Fabric Fair

G.Schneider SPA

GG International 
Manufacturing Co., Ltd.

GSCS

Haelixa

Hyosung TNC

ICEA

IDFL

IndiDye

InResST

ISKUR TEKSTIL ENERJI 
SAN. VE TIC. A.S.

Lenzing

Naia™ from Eastman

NATIVA

Organic Cotton Accelerator

Organic Trade Association 
Fiber Council

Oritain

Ploughman Agro Private 
Limited

Punarbhavaa Sustainable 
Products

Quantis

Re:Down

RE&UP

Recover Textile Systems SL

Rematters Textile Recycling 
Solutions

Renoon

Retraced

Reverse Resources

RICHA GLOBAL EXPORTS 
PVT LTD

Säntis Textiles/ Kipaş 
Mensucat İşletmeleri A.Ş.

Saya (NanYa Plastics)

Suedwolle Group GmbH

Syre

Toyota Tsusho Corporation

TradeBeyond

TrusTrace

UPM Kymmene Oyj

V&A Japan 

World Textile Sourcing

Zhejiang Jiaren New 
Materials  
Co., Ltd
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Based in Los Angeles, Ambercycle founders Shay Sethi and Moby 
Ahmed were driven by the idea that textile recycling technologies 
were outdated and sought to develop a process that could 
separate and regenerate mixed materials at a molecular level.

Ambercycle’s first commercially available fiber, known as cycora®, 
is made from post-consumer and post-industrial waste polyester 
that has been transformed into a virgin-grade material. Initially 
focused on technology development, the company is now scaling 
up and working on a soon-to-be-launched commercial facility.

Read the our interview with co-founder Shay Sethi

A special thank you to our 
title sponsor Ambercycle
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https://textileexchange.org/fixing-fashions-virgin-polyester-problem-with-ambercycle/
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